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Abstract 
Abstract: Sustainable development is one of the future directions of economic evolution for each member state of the 
European Union. In order to reduce the development gap between Romanian economy and the European average, our 
country has to support the entrepreneurial initiatives at regional level, respecting and sustaining the specific situation of 
each region. Education has an important role in sustaining entrepreneurship.  In this paper is presented the starting point of a 
future research among graduated students, which is aiming to present the dimension of the entrepreneurial education: 
entrepreneurial competences, entrepreneurial intentions, individual employability and the impact on the society and 
economy. The authors of this paper will present a small research developed in “1 Decembrie 1918” University of Alba Iulia 
in order to determine the graduated students’ motivation for choosing entrepreneurship. This research has to be seen in the 
framework of the cooperation between university and business environment, so that the graduated students could be 
integrated in the regional business environment.  
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1. Introduction 
Entrepreneurship, according to the European Commission, represents the individual’s ability of 
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transforming a business idea into real efficient economic activity. This process is supposing creativity, 
initiative, innovation and risk assuming. Entrepreneurial competences are referring to abilities together with 
knowledge in the activity area. So, generally the entrepreneurship should be considered as a state of mind that 
is offering the base for social and economic activities of the individual (European Commission, 2013; European 
Framework for Key Competences, 2006). 
Entrepreneurs should have abilities such as responsibility, spontaneity, adaptability, initiative and 
managerial spirit. European Union policy for supporting entrepreneurship can be observed in the majority of 
strategic documents starting with the Lisbon Strategy and continuing with the Partnership for Economic 
Growth and Employment or in the Action Plan for Entrepreneurship. Analyzing these documents in the present 
framework, we can observe that the key element for future regional development is to encourage and support 
entrepreneurial initiatives referring to: inoculating to the young generations the idea that entrepreneurship could 
be an alternative carrier; encouraging people to choose entrepreneurial alternative because, according to 
statistics at European level, there are many persons that are hesitating in valorizing their good business ideas 
and so a big part of this potential remains unused; entrepreneurship represents the key for a higher living style 
for many and better working places. Entrepreneurship should not be regarded as a simple way of making 
money. It should be considered the essence of the process in helping the community of the entrepreneur, 
starting from putting his/her own ideas into practice, determining the desired living style accomplished through 
the responsibility towards him/her and the others (Paven and Fijuljanin, 2012). 
Improving the entrepreneurial and innovative abilities of the citizen and especially of the young people is an 
European need underlined in three representative initiatives of the European Strategy 2020 for employment and 
sustainable development: “An Union of Innovation”, “Youth in Action” and “An Agenda for New Competences 
and New Jobs”. Sustaining and supporting creativity and innovation at all educational levels is a long run 
objective of the “2020 Education and Professional Training” as one of the direction of the strategic framework 
for European cooperation (European Commission, 2009).State the objectives of the work and provide an 
adequate background 
2. Objectives and background 
Our national educational system is trying to respond to the need of opening the system to the real economic 
system and its requirements. For the academic system is very important to be integrated and to develop relation 
with the local and regional business environment, involving students in real activities through their practice 
period, projects or final thesis. Also the universities research should be incorporated in local, regional and 
national activity. The partnership between universities and business environment should develop new results, 
new ideas, products, services, technologies that should be applied in real activity and contribute to the 
sustainable development at regional and national level.  
The institutional entities, in order to facilitate the multi-facets relationships between research and industry 
have an important role. There is a wide variety of transfer institutions around Europe, as a result of the national 
policies focused on stimulation the interest and motivation of universities, companies, consultancy firms and 
public authorities to interact each other, in formal and informal ways, for enhancing knowledge transfer 
(European Commission, 2007). An important issue regarding the relation between university and industry is the 
restructuring of universities and transforming them into entrepreneurial universities. The literature in USA as 
well as Europe, underlines that a university can be considered entrepreneurial when it is not afraid to maximize 
the commercialization potential of its ideas and to create value within society, because it doesn’t perceive this 
as a threat to its academic values; it also admits the need for a diversified funding sources portfolio, 
increasingly involving private sources. The entrepreneurial university earns its reputation not only through 
publications and educational activity, but also through drawing a large number of stakeholders, through deep 
involvement in economic and social development of its proximity environment (Loet Leydesdorff , 2012; 
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Shattock, M. 2010; OECD, 2005; Gibb A. ,2011; Farsi J.Y. et al 2012; Steliana Sandu, Ionela Gavrila-Paven, 
2012). 
In the last years we have also seen an increasing number of universities that are offering entrepreneurship 
courses and programs, in the USA as well as in Europe. One reason for this increase is that the structure and 
teaching style of traditional business education has been accused of impairing entrepreneurship. More 
explicitly, traditional business education tends to focus on disseminating information and training of analytical 
abilities, whereas the vital skills for entrepreneurs are less about information processing and analysis and more 
about creativity and action. There is still a lack of knowledge regarding the effect of different educational 
programs on students’ behavior and subsequent performance as entrepreneurs. Specifically, it is indicated that 
the most or researches assume a causal relationship between the entrepreneurship education and entrepreneurial 
behavior. Teaching entrepreneurship to students is important in order to demonstrate how having an 
entrepreneurial spirit as early as possible in life is a positive thing. They will learn the value of money, time 
management and maturity that will prepare them for life (Andreea Muntean, Ionela Gavrila-Paven, 2012). 
2. Methodology research 
A survey was conducted to identify the motivations of starting up and developing a business by young 
students. The research was conducted in January – February, 2013. The survey included students from “1 
Decembrie 1918” University of Alba Iulia. The questioner was self – administrated to the final year students 
from the specializations: Business administration, Marketing and Commerce, services and tourism economy. 
There were included 120 students from the final year. Regarding the questionnaire, it was used the instrument 
developed in 2011 and applied by the Andreea Muntean and Ionela Gavrila-Paven (Andreea Muntean, Ionela 
Gavrila-Paven, 2012). The sample considered is representative for the economic specializations in the 
university but it is not representative at regional level. This study is a step in starting-up a data basis with all 
graduate students from “1 Decembrie 1918” University of Alba Iulia and their motivation in becoming 
entrepreneurs or following their carriers in time. The authors of the study considered a good starting point in 
analyzing the students from the economic specialization based on their potential in developing their own 
businesses.  
The question “what are your plans after graduation?” was asked to students in order to choose between 
those who have entrepreneurial purposes and those who have not. The students who have responded saying that 
“I'm planning to initiate my own business” were accepted as potential entrepreneurs. The study objectives are: 
to identify the importance of some personal, economic and social reasons in starting up and developing a 
business. The most important personal motivation considered were: “to be his/her own boss”, “to improve 
his/her life standard”, “family tradition” and “personal ambition”. From an economic point of view, a young 
student could choose entrepreneurship because he/she wants “to become an employer” or because he/she wants 
“to explore new business opportunities”. Social motivation could also be important: “to have a social status” or 
“because he/she respects entrepreneurs”. The importances of these motivations were evaluated using a five 
scale point, from 1 – Unimportant to 5 – Very important. All the questions were closed. 
Also, analyzing the study realized in 2011, it was identified the need to realize a data base with the 
graduated students and to receive information from them regarding their professional life. The study conducted 
this year, and presented, is being the starting point for a long term project in identifying the graduated students’ 
professional evolution, especially in the first years after graduation. This is the raison why in the study were 
included the last year students from the economic specializations, for identifying first their entrepreneurial 
motivations and after one year the study will continue with the same sample of individual to observe their 
professional trajectory in the first year after graduation. On long term the purpose is to establish a database with 
the evolution of all graduated students. 
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Table 1. Personal motivation 
Motivation 1 2 3 4 4 
To be my own boss 4% 9% 4% 32% 51% 
To improve my life standard 3% 1% 4% 8% 84% 
Family tradition 79% 6% 15% - - 
Personal ambition 27% 7% 32% 15% 19% 
The majority of the questioned students answered that they would choose the entrepreneurship alternative to 
improve their life standards (84%) and, also to be their own boss (51%). Considering from their point of view, 
family tradition and personal ambition were not considered important reasons for starting up a business. 
Just like in the last study, conducted in 2011, it was surprising to observe the low importance of family 
traditions, because the entrepreneurial role models are widely considered as a significant factor affecting 
entrepreneurship. This is a raison for including in the future study elements regarding the role of the 
university’s training program for entrepreneurship. The opportunities and linked activities that could be 
developed during their study period that will contribute to increase the confidence in their own forces and to 
give the needed knowledge and, as it is possible, the minimum practical experience for starting their own 
business.  
This is the raison for which the universities should be considered for the next period the core of regional 
economic development. The relations between universities and business environment had developed in the last 
years. The regional companies are now seeing the practice periods as an opportunity for observing the future 
graduated students, and their future employees. Also the final papers for graduating are seen as an opportunity 
to obtain an objective opinion from a future expert regarding the company’s situation from different points of 
view. In the last years there were students that presented in their final exam the economic situation and the 
future perspectives for different companies, marketing strategies or even touristic offers for some agencies. 
Some of these students were contacted later by those companies and were hired, becoming these days’ key 
employees for those companies. But the information regarding these aspects is not gathered systematically. 
These activities developed in the last years by the university together with the business environment and 
other public institutions offered to the students’ new chances. Also, the teachers and lecturers were involved in 
research programs in partnership with private companies that offered them a new perspective of the real need of 
the business environment.  
Considering the economic motivation, for the future graduated students, majority (89%) answered that the 
possibility to explore new opportunities is most important motivation for becoming an entrepreneur. 
Table 2. Economic motivation 
 
Motivation 1 2 3 4 4 
To be an employer 45% 10% 12% 24% 9% 
To explore new business opportunities 3% - - 8% 89% 
 
It seems that the attitudes are mainly positive but the interests very rarely finish in starting their own 
business. Unfortunately, it has been considered that students lack proper knowledge about how to start and run 
an enterprise and that is why they do not consider entrepreneurship as a career option. This is why there is need 
for the academic environment to keep closer to them their graduate students, in terms of communication. For 
updating the programs and the curricula, to introduce new practice stages, new ways of learning, teachers 
should have a feedback from their formal students. More, the formal students will have the opportunity to 
express themselves freely and to send their opinions anonymously to the teachers.  
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For starting up a new business it has to be considered also the attitude towards risk-taking, which is one of 
the most significant factors for entrepreneurship. 
From a social perspective, both social status and the respect for entrepreneurs have a high importance for 
young students (Tabel 3). 
Table 3. Social motivation 
Motivation 1 2 3 4 4 
To have a social status 5% 5% 11% 23% 47% 
Because I respect the entrepreneurs 11% 17% 5% 23% 41% 
The “social status” was pointed out as important and very important by 70% from the responders, while “the 
respect for the entrepreneurs” by 64%.  
The pronounced negative influence of students’ chosen professions may well be predominantly a question 
of context and culture: many students arrive at university with clearly established (though not necessarily 
realistic) ambitions with regard to the profession they wish to follow. For example, despite the contraction in 
public sector employment opportunities in recent years, this type of employment continues to be a popular and 
highly favored career choice; this suggests that slowly changing cultural attitudes, as well as slowly emerging 
improvements in the relevance of university training, still influence student decisions regarding self-
employment and entrepreneurship (Andreea Muntean, Ionela Gavrila-Paven, 2012). 
In the future, Romania has to develop a new generation of entrepreneurs with characteristic abilities such as 
responsibility, spontaneously, adaptability, initiative and managerial spirit that will allow them to implement 
adequate strategies for entering and maintaining on the market. These personal abilities have to be cultivated 
during the educational cycles, and more, long life learning (Ionela Gavrila-Paven, Malina Cordos, 2010). 
3. Identifying new business opportunities for the Center Region 
Apparent from the data analyzed, the Central Region ranked six of eight development regions, at the 
student-investors section and with percentage of 12.70% country wise, registered at ONRC, which leads to the 
idea that increased efforts are needed to promote entrepreneurship by all means and support all regional and 
local actors from the Community.  
It is extremely important to further develop entrepreneurial activities in the Center Region, through specific 
activities, to achieve the following objectives: information; dedicated training; consulting in nationally and 
locally handled programs; funding under programs administered by a national and local level.  
Information is addressed to micro, small and medium cooperatives, individual entrepreneurs seeking 
information, advice, assistance and answers to questions about legislation, policies, programs and funding 
opportunities from governmental and European funds.  
By funding programs that are managed at national and regional level the goal is: creating a conductive 
environment to the establishment and development of private firms, boosting competitiveness, implementing 
European quality standards, promoting entrepreneurial culture as well as handicraft industry development. 
Considering that the rural space for Center Region represents 82.62% at regional level and the fact that this 
space is depending on the agricultural activities, we have to support young people to revive rural space. This 
situation is explaining the need for creating alternative working places as well as additional incomes from non-
agricultural activities together with reorientation of the labor force towards services for rural communities. 
Analyzing the small enterprises from rural area is showing the reduce capacity of generating working places for 
the population in these communities. Developing business at small scale is recognize as being the significant 
source of working places and source of incomes in rural area both for developed economies and transition 
economies. This is the reason why young people should be encouraged to develop their business in rural areas 
as well and stimulate these communities. 
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